IERIREI1TE) -
RREEETS
B3 Al XS

AR REARAS I - (SR B T R B8 B R 8 A [l

1980 FREDTI XS IEERM  BEIERME 1990 FRAIEEEERFEI(ERP )
HIEHREIR (SCM) EHEZRIMREIR (CRM) = e bR 5 1995 F14EHTHEIEM
FFEAE S ED 4 2000 FE T HFFEAM BFENEE 2010 FRITEIRESARTS LUK 2020
FREDEREIEIRENOVET LB o

TENENEERESR - BEH EVESNMHCERAREERES —ENEEER - BH
REBERNZIRBBINSHREE - REURFICHND RS « HEHEEIE - S
BEMBOVDENEIRLGHE - AMEFFEIURES OB CEE - DSBS
163 (ABURBURSR ) ~ BULLARBIEARINI{LIREE ©

* BRIZKR - BX8 (B

8-1 FMHBRAHATS

— HB&EAE (Consumer Insight)

HE AR (Consumer Insight ) SEFEIZ IR R IHE BT RIE T » RFEHHE
HIFE REIRR Y - BAEAY TG @RS 5% » WIE DU s RF IR B e T B Bk & 53+ T2
BN TR, (FEERIEH Christensen f5) "job, ) MET @ MIHEH
TG ERERE - OIEEEE - EEN—EEEE > B2 " HEEEA, -
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a8 TERS ) (job) BIBHBEBEERILRIEFIL N AR RAYEARE - BEA
Pt THEBERRE ) e EZREHE RN ORI - AL HEEG i
B IHR e RS - T B A REACE AN R P A B IR B AN & > 1T 2 P i B 5 FITRE
Ry THE B R R TE [ B oe IR TR (RS -

~ -~ mENEEER-EEME Fit EEERE

"EAE(E(ELR , (Customer Value Proposition ) JZfaanfRfE(Hin H HISEE (1
PR AL R AR A  BEREETE AL AR (YY) (R aLEERES ) LR BLIERR (R P15 21 8 E g
B (EA R - ey T EEER ) 2 T EEME  EE (Fit) TEEERE, o TEE
@0, (Customer Profile ) J2{F REAF AUTRK - RHEHE TR K —D 0 iR HREE 1
27~ st~ 3k s T{EEME , (Value Map) 25 LR OEE ; 1 T {EE
EERBRE ) BB E KRR G EE - (BT SREE -

BEME : &5maRRFEEE ERS e  BRE=EEK
Bl3&RZS(Gain Creators) : ¥R (Gains): EEEANEIEE

oehEE A oo AR S - REHRED REVR RN 7
BRS RIS ML aS 7

GoEdfiR#% (Product. Service) : Fit £3#5(Jobs) : @R
REHBRERS | momps Q@ B | LEEBERHREE
BRI ? ERFTROVER =T
mﬁ
fERi(Pains) : EEEREL
7% EBETSIEENE

RES(Pain Relievers) :
GohREY R GREEAR S - BEHRED

BESRABLNERRE? | RHLESRHE?
v
BEFRRO :

BRIPESERREEEREE RIS RE
8-1 MHEMEEER = EBEHE Fit BEX 5
B R A B
BN mmaEEe o REREESNN B EER -
RV HHEEN T (job) .
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B mEE AR, TR, TR, ANSEERTEENR -

= B ZEW (Digital Footprint)

(72 ¥ ( Digital Footprint ) gt g & (Mg S < 8 T LRI BARR &Y -
FEMEES BRI THE EEM RS EAY— 8 — B E MBS T L AC 8% -
REREFE FHE LB R B - EIRHE RS (Profile) - F{EABMBHHREIEEH RS
AU HRRE KR - BRI BiRAZ It  W5ek - ArEiEEHEEN T HETR
I TERFISER e

M- BE—REEEE (Single Customer View )

B —gH& i [E ( Single Customer View » fifl SCV ) 2 HE( B H &L 360 R
HEHB - B—EEHREZEM AR - FEL - e P s R E B R - I
WE £ P % A 2 B ot P ) B B 1 B M B S - (T EZ B & F R B & 1 DA%
B Ry ERE AT E -

HH A B 2 JC B % ( Multi-Channel )~ 558 % ( Cross-Channeal ) &% 2 3@ i
(Omni-Channel ) HITHBARE » 2508 B8 505 F2 il B &y 78 2B K E AR A MR U - [F—
IBAE P REE £ —F R {E Line ~ FB ~ Efd » SEiAEIRAE T EHEFTEF 2L
B 2% 6] 422 il B B PR R AT T B - A AR S AN B o RRE R — M EEE AL S TE RS
B EER AR ETTUCRD ~ B8 &~ o33 - {81 T AR B — R B R R R/ S AR
BN AANEENE  REEERT - SR HEBVEFEEREE—
EEE T
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8-3 NBIPE B EHE— il B g
— « EOBE

RIMEIRNE R - —REEMFFRENEHE & 1EH Z0M s ERHET REHE
15 - (BANEEEEANGSNEEE - WINHE E RV SRS E i - R T R
AT ARREECETTITIH / BEE / QARSCERE ATREgIRETHER -

ZEZEcEE CLICKFORCE f2H MEIMEHE o B - SAEIREE A FBRL L A
FIRTEE T » Z @ R i S &R A B A ~ B G - Btk EEEEEEL
R EIBE R - MAFEERR - PR T HEEE - MRt eEEE = EEREEEE
HEEE A AYEERS R ES - FEAS & Y W E B A [ A AR R B - A L AT T8 /
B/ AR UE T H R E -

TRMBEE HTE - EEEE SR > JEREREEBTHRENEE -t
18 LM BB ARG S = T B IAIRE RS - A RErE R B R I E R E BE - 3
T80 / S/ ARSCERGRAEA IR - BRE IR H AR R - f8h =7 B B 3
REVINEE BEE - A n] DB S S BT A O BORE TR M -

— ~ 281KEE (Omni-Channel Data)

2B S EIE (Omni-Channel Data) 25 EE R EER - MEBEEE "X, > 1
EHEE "2, (EHEEAEDEESE "EA ) BHo o HEHTEE) -

" & BUREIREEREE HNHBE S E R R PR B EREREE T
WREE T g B LB O E R -

CESEBRENE ) AR TOEMER] - T EsRE A BiRER - T sERTEE
REMGEF 5 -

= EERMS (OM0) HAKREE

EEMS (OMO) REZEMEEEALE " 2EREE / 28, - —H
HEE T E AR EER ) BRER - B VIR B E 2T R
fLEITTEH / $HE / BB AR R a IO A A B i - REURRHE N 2 HRE
MEEALINHERE A RSO 2 ) EEESIE T -

EEEE
o FE
%Eérjij ’
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1.

BEEE  TEEETEB VA% ML - Gl EEE (Alibaba) 2017
FEWRHE T B BMES B AR EOEE (3C HEEUEESARE  HEHT A
P IRAR R » DURCH B =L MBS ) » 2 I E L -
R G E 2 E S e (OMO 288 ) -

EERE | EREBTEQBOLEE - FUNRBEFR T EG LV
W 2018 FEEHT T EMERE ) RS - HEBY R BB LEE = -
ARl SE T PX Pay ) fTBIR IR F AR LECEE - 25 T EREEYIVE T PX Go
R I, B T EROEIN ,  HE AMAUE o B
WBEAOE " ERER o FDEG TP LR B IS - 1%
TGRS 23 AT B -

M - Ei5%E1H ( Data Monetization )

CESPE

B KR N RS F R - SR SR BIR R L B2
18 LLHER M S B P G T TR, - BRI MM E RS IR AR

"#BEIE | (Data Monetization ) ;EfEF B T P EE | WEIEEEERE T E
PREE ) siERREHE THERAE, -

TR EN ) WABIEERNEHEERE BB EErRT > FEHER
Eme - M-S RCER AR i - HEERE - AREEEINRFEE SR
HE - RIET TEAERRES ) - BEAKESE > —HiER - NMEZEHH - 1
HEWoHEERE - Kt RZAFRITEE -

hBEEE — BEHEL

bEZ " BIRE AR | RV ZRER - LA E AT SE KBRS - A 2RSSR
ROERKHEGE S RS B E(  TEAEE) - fIa0HEET " Power B -
EE T EARBER SR - BEEEAERS EVERER - RZHEHEARERE
#Fnk 2D ~ 3D [EFE -
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8-4 fr#iFHE (MarTech)
— + {a[£8 MarTech

"fr#HEEL ;. (MarTech) J2 " Marketing ; (17#4) fll.E " Technology ;  (F}£Z)
HIFERE - R AT DU AR T $H SRR - B BTE R E AR @ LIT R 7
MarTech E@iE T » ¥ MarTech 47 7S ASEIE - 9B EEE 5 B HEE ( Advertising &
Promotion ) + A 25 B 5 % ( Content & Experience )  jit: F£ELFE % ( Social & Relationships )
P ELEHEE (Commerce & Sales) ~ {5 / €%} (Data) - EH (Management) -

"EEPHY ) (AdTech) /& " Advertising; (&%) fil_E " Technology ; (FH)
HORTE - IZFEATE AT DUE R R S ER R - BIERIERARHE LR S3Es - &
ZHERARH AR R H R R BT B{LHHRE (Conversion Optimization) -
[ MRS RS 2 R - HHBR T AP TR EE SRR > 140 Banner 5 ~ email B ~ fifEH
B~ SEO ~ BT » BLEHE - BAMEEE © IhEEREES - DRSS - HiEE
TH BT AR BRI B APP -

PEE MRS - EER - ATEE (AD) -~ VG - KBRS 5 e o
twoee + T{TEHRHL , (Marketing Technology - f&if§ MarTech ) thpRZ gL « 7E
F1ENEERGEHEZTHE ML 58 2 BB EHYS (DMP) ;5 3 HEEH
B¢ (CDP) -

$ 1K RSERREECRM)ZITHEEIL
b

% 2K : BUBEIEFE(DMP)
. =

% 3K : RS HIBFE(CDP)

8-8 fTHHFIFIEE

— -~ 15 EEE) 178 ( Data-Driven Marketing )

T EPRBEE){THH , (Data-Driven Marketing ) JEfEERIEIHE BT R A BT E
HIREE - LT P B TR - i A HAEE E T R TIEE R - SRR TS IRSR
BRI H GG - f1A0 - F178H (Retargeting) ~ B 7 EEEL - BIRBESHFLE
PRI EREN TSI FEF -



H R 52201 08 A PR A B B r B e - DU Wi R 1 ¢ 1.3 Hr A b 58 A
HUEH) : Google Analytics (GA) ;5 2.57#7 APP {if FH# V5] : FireBase °

REROASEE 10 %45 - RiMALERCERER R/ BiREEA > WS R
ANHFEHIMEE - EFE / BiRE SRR SR 5 AR - DA IIHER S - 0
EREEEANTES (AD &7 EREEATES (AD #E -

= - {tEE& Customer Data Platform (CDP) ?

"B EIEFS ,  (Customer Data Platform - f&f# CDP) 2 —fHEHZ BUREH 2
M+ AT AR EE % e B AH R R SR . (BRI ) - l’.lﬁ%?mTU\E%WZJEE%%@%
By EmAEE o T EEEEYS . (CDP) AR HEEENREYS 0 ER
BN ER - SNTE R g R ERH B R E*Uﬁﬁ%&?ﬁl%%@ﬁﬁ%
BB A A A IR A B S HE -

Bz BEEBYE (=31
Data Customer Data Channels
T . Platform
BAADHRSTER
BFEMF
Personal and
Email
Demographic aIFERIEY
- HEEARS
ﬁﬁﬁﬁ?i#\’!%*ﬁ Predictive
Push
Onsite Behavioral .
messaging

Data =1

2 i
% BE 2
: o g
5 € =
6 ﬂ Segmentatio 8 e ~
’:"< CERL ‘ & S * SMS (Short ‘ g
E Engagement § ZEHEeE ,c_‘f’D.. Message Service) o
! Data & = ] ?D
! ] Multi-channel g' RHEx | REEE 3
E S5k S & Data = Social '
E Transactional \—/ '
i Data —_—| EREE i
E 5] 1D & Direct mail E
' 1TENER S BREBN !
E Mobile and Device Clever ID & s / 1R '
' Web .
= j

= &ﬁSS/
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M - f+F£ZE Data Management Platform (DMP) ?

FEIBE S5 | (Data Management Platform » f&jf DMP ) - ¢ 7S£ BT
St BRI DU B T S e SR o A UE R e BIEARTE » (1T el E SR e
fEue » DUZEEHETTSY -

TEEIETS , (CDP) FI TBUSEMEA , (DMP) AR - DMP (3
2 7 0 45 R LR » L2538 Cookie BFH B 2 [ 2 « (EL27E DMP 1 -
K AHE BREAN - T LG 1E cookie A1 (—iF 90 K ) # -

DMP
BIREEYS

CDP
BERIRTE

ESHE oAl ID iy EIHEEBHE
FRRFE=DEE BRig  BRE IBEEHEE
SRR RRE SRR HERHRERR
RE(Tag) RIS 28 BELFHERS
ERTHESERRM R— T ENBRSER

8-10 "EAZBUEFTAR ., (CDP) & "#igEEFR, (DMP) ZEF

HEEEEES (cDP) ~A2&F 2# (Data Warehouse )

BEARAERIE [ (Data Warehouse ) EHEMNMIVHEAETH) - HAFHRESE
A RIRR I N B RER A - IR 2 B 22 155 N B2 1R BB EH B (FH - ERE
fif B B2 B R S AE —fD - DRI S5 B B T Ry I R SRR T SE 1S AR
BEFITREEE T 2&1E - RRRFIrE &R EE " ECRMFEETR ) 19
R o T S5 B B B R PR SRS MR (R SR AE (b ELAR 22 R (e f2 A RITIRF I B
FHIE) - HEFNEBFTE R KA T Ie (i e MR AR oK - AL AN Al i o0 it 7 AR B5 1
lEORE STHCTRAIE



N EXRFEBNEHCHERZHEFS (CDP)

TERFZBRECHRERIERFS(CDP)

[0k BV HE0BES HEvRMt HIEURES
Right Customer Right Time Right Channel Right Offer Right Strategy
) o 5 | BEER HRESHR
E—HRIE EOEERE | W mamemE - EoRm . me
RERIERNRE | B | sammsmnms -
Tl GRS ESHR  REE
- B EERETS ISR IERIRERR
BILEIE - B | V| gy | BBBUSERE AR
iR SN | B | TERERES -
7 ! Ny | E
0) BB 8 | T mesn E6iT8
F=D8E = ZE B | ERBUREIE - THRZE Al
B OB B B | sznesrassngs -

8-11 tEFREBMNECHBEZRIETE (CDP)

8-5 ki s B A AL R DK R vE o 1 SRR

MRS TH B E 1T R AR ERIE B - (SO RE RS 1 S R e B 2 2 A D T
BAALE R - DUEFERE T RS e -

— ~ EFE X (e-Business) JH ZBIERITNE

TR "HE TR, (e-Business) Ry HEMERTR - NERIFHERE -
ERIBEA LA THIE TR B, - SEA LR IS 1R - B EEE - &5
G2/ VIEfEs EEENE T RS HL 2 PR T BIYMNYEEE#E (Amazon.com) - DU G
W E K (Books.com.tw) Z4h » BH X/ Vil EIEFE © HEEE > BEEEZD
{EFAR _ EAE UL 2 BR T E 18 (eBay) HHEEKINE - WA= - EREHILA]
A1 2 L At B A S TS 2

"B AR RS IR - (HE R —ERMEAANE - ) A — i HE
FRIAE TG - FB AN AT RELT B A8 RS S 2 TP RSB AT - AN T EATE SR S S E e
H SR I REE HEE -

R8> 1V R 3 O i I
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BT RE2 — MU A U8 o 1 B RE B O IR AT A st e B 8 v 1) i ISR R
A o JREN - (REFERZE —E N FRRNMEFR G5 SR AR 2 FEES (value chain) 5
E{E#ES (value system) - [f:EBLEFTRE I8 (digital transformation) ©

RGBT T TR ) ANBREEARRZER - IMI—HE TR
R BEERIFHENSESE - 08 FIETREE NG RIh » LA
IR R {1 £ SE TSR AL S B 1 56 - S R s i - SE R RS — S R
figr - HARZFEATBEMAEYGE - B AR R O B Ry EH B NGE - R R A
ALY o

A SRS £ 3 1 BT 2 DA R ) T i (AR (3 » DA 98 R TR 3
e RS 9 R (0 SEAE RSB RS E A TR 2 B - B FRAIL » S — R —
SR T R o 5 AE TR0 B TR S A H o — S R R - TRIRAR
FU— Fet EOB R 5 T R (TR EI RO - T L — G S i
IS RERE -

TTEH RIS « #4758 (Peter Drucker) a7« T B H R AHY 5 F+ 5 FAEINE
ENNEHCEKE O BER N EER - REBETEENRIEET2# AL > H
A R EEAFTEEN A BER - ARl A B R AT S R R E RN TH
(AR TR - IEEREB LS ZEMORHEEE - 5 LB A iR g e
B B B EERE T -

— - BFEENEE

TR T TRE BB — AR, © RS R
LFEHEEERT T NEHT RGN - S @kERR , - AR5
5% eBay SELCHE A IS TR A1 GO 3 (VRS T BE M ERS L T B2
HIREES R - DABHAIRE » 2% » MBRRAIRE ST (6 SR M RS o B 4R
s -

5 {ESE R A SR R EME RS B3 (brick and mortar) FhAS EAEAERS B3 (pure
play B4 pure dot-com) - FEHE FENRE—MEMEmAY - F54 E IS &5 M an 5 & fa ks & 15
HIRATEREHARE » NS EA E S n] DR E s, L EEEE S HEEE
JERIERIARFS - 10E 2 F ARG RS X B0 5 RS R R 5 1 A R Y -

o = {6l g i AR R 2 AR AR T M Mb S S AT DU IV B F RO A - FE IR
o BATFEGE - £ =GB R KNS 25 Google » Yahoo! » Yam H1fii AfH



[FFAR - KRB ILEE = RIS AAIET 100 [EREGES - AHEEREE NS 2
HEGSE T > BEREGEEENRELT - #E5ENEERERARRER - &AT6E
FRoky o TR | BN - R S R B MR AR, - BIE 2R
EBEAE - BT AR FALE 100 RS P HE 14 [HEA T HRIVEE ) - RN
ANMLAEE - frLAEERIREE - e & AR EM LS 100 (EEH 2 H R
B BREIHR 14 (8.2 — 2 FEME RS L RRIEBHE R RS 2R - 1 Higs
FREAERAHEIR -

I

S VY $E R AR R B R RE Ryt BE P i A R PRI N B B - B B R ME Y A 2GR - Bl
¥ (Kmart) HEAMEENTHEEZE LHBEMEGE 50 RESMYFEN (Wal-Mart) HEH
AT G - (B2 REEera N T o B — A S e I B bk B e s 1 8 B e A A E
RimE GEERVETER) - EalER s eER - HERESmEE -

= BIBRILXEES (vision)

DiEEEEERE - MIEAER ) - BTIERYMR SRS (vision) BB TESEBUB IR -
T —EaE T EEMEY . (buy.com) WEEER - BERATERESLEE T RERRIE
{8, - WA DUAEL T RFEERR , (priceline.com) AYRES - 58S AITHE SRME > Jorl
B M E R EUREE - Rr(EHEIR (priceline.com ) F[EITHEZ IS FHE #2238
{8 (S B 22 28 A BIRER -

EARMIRE —(E SRS v DLsb R 1 - SRR B AR -
RS > bR DS EHEE " 2R EERRE ) 2 EL AR R
Y1 S5 7 ' RERZ I B AR — M 1 A P i 2 B E S G AR B R A
o Wi R B EHG S LERe Y B R CIERW ERIE - 2R EXFERE > B8
BN AEZEAR B HRA 7 E RS ETIERY (SRR - SR g —— 3R -
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A —EE W SRS - B AT RERE LT — BB TR ZERY - B4R - 3K
FHEHARBRETZE  —FEENEFEA —EHHR MRS - AW - EERER
I — -

{ERIREAR T - [EJEES HHE IR — - A00E 8-12 Fs » 3 ml KRS B L &
TR FEEBAE S E M RBLHK - gl - R EREF - LALER (68
FES - A RESME EFCEBE ] (business drivers ) BIE}EE /] (technology drivers) -
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EF=
(e-vision)
#X#5ER D (business drivers) RF%EE(technology drivers)
« BA1L Su"i: LER AR
« IREIMER SN iBIsaRE
- BREER - EEERESR
- hIZER « RATHEF
- BREIERIREL « 2IKEF BRI L
c SORE

B ERATEER

(e-business strategy)

B 8-12 EFtEBERIEEERE

BHER : €28 Keyur Patel & Mary Pat McCarthy, 2000, Digital Transformation: The
Essentials of e-Business Leadership o

BT ERNETHEFRKERZRERERE  HlBER R ILBEFER - ot
M5 IE ﬁﬂ‘ﬁ %7*% LA ERE - HaleERE D ESEGRFREEESE > 1
&l 8-13 Ffr7w » B - AL — TR EHE - WA BREEEEEE TR - AR E LR

Sl figt - B EE E@ﬁ%%ﬁﬁ%é@i@fiﬁ#ﬁ%@ﬂmé’%
e 8
i B & B & - i
% F = = = = 5
g i & & X . A
B s A
&EF[E=(e-vision)

8-13 EFtXEEMNZEEEEE
ERFE : 1228 8 Keyur Patel & Mary Pat McCarthy, 2000, Digital Transformation:The
Essentials of e-Business Leadership ©



M - {522 (first mover advantage )

FEIR A HEFEME B AR B PR i B RS — B i S B 2 iy e A - 0
e e AT RS B A - RIHEY T R bE L R 5 B - RS ERSE AR
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B FEmEA TS B AR E > EEREILEE - SHEETE M - 200 8-14 Frx -
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B ERED AR

I
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8-14 MK ERLEHEHS
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MEIPE " BEGEIZ ) BEE - BN T - EshE oy B - Pl EF S PR
N AR SRR SRR DU BT EERE A — 2 AR A B 5E T -
BEHRER - SEERR TR SR LAY - AN R REAFAE R (BL A it 25 i i A R AT (e e A P 22 ]
FERE PR RS TR - MER A A RERIRS - SEMAESGEEHTIEER AN - H 68 FE A
ATfE - TSRS - (TR AT RERCR A - HEFRMEES B R 058 & R IR
B - EHREREIEM - BB IR —BEE o MO SR — a5 IR
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(HRER AR e fG# - MR —(EREREE TS EE - RS —EZIEHAl
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8-6 BifiiiEm (digital transformation )
— ~ [AIFE R g

O —{E E A A SE T Bl R BE TP £ (e-business ) FYIEFEE R T B (7888 | (digital
transformation ) ° FL—{E{BFEMT > BEEANLHGFE T "C, @+ 0FE®E
(Context) » @NZ (Content ) ~ Ojit#¥ ( Community ) » @& &1t ( Customization ) -
@;E 5 ( Connection) ~ @ff#[a] ( Collaboration) ~ @p47 ( Commerce ) - @O f#E

( Communication ) ©

AR BTE A OB AR B A — R REMERN AR
—— B RERGEBENHREGIE AR —mF - SEEE I E R R AR E
i A —— A - A& — WA - AERE SR — ikl - eEmEEE
FREEZEN T — FEYL - DRSS HAMHE 720 (EBEEEE) — &
f5 - A 8-15 A7 e

&5 (Commerce)
A
RE g
(Content) (Community)
=2 E= | BB
(Context) (Customization)
i#E Bl
(Collaboration) (Communication)
v
$#E#E(Connection)

8-15 B{{UEFEIAY/\fE C

BHER : €28 Keyur Patel & Mary Pat McCarthy, 2000, Digital Transformation: The
Essentials of e-Business Leadership o

B AR AR RARSE « (E(H (value) B (speed) o f:3ENJATEE (HHLH
FE 2 [RE RSP HTRG - ARAESE R R E R E » 35 /(R C 2 a ] —EE A E
R R REG AR ED - RIR ATRES SRR A HEE - 2 ARSI BRI
FEEERTRI - A REEHEE - S rTRERITL iR - A6 8-16 Fr7x -
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BERFE : 1224 8 Keyur Patel & Mary Pat McCarthy, 2000, Digital Transformation: The

PLAN - FERE(E S A A R S B = (HE R+ O A (Cost)
Ak (Culture) - O (Technology) - {EE(IEAEEE - FTFH T RHE » WiE
A& = REEIEEAINOE - B EA R EFRII B » EREEE (value
chain ) EH{E{EAE A (value system ) HJEEE ©
PMREZEMEHEB LI SR —5%maEE - JF8) - e EEM
(value chain) B{{E(EHHEE R (value system ) AV —(#ERETED o] DI & FHELEAE » £

Essentials of e-Business Leadership o
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- BREBMUEERE
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4. DURETEHABE GBS e 8s - EIR L LS S LRARS T2
FGIL > (B RO R S U E B RN R Bl o = B TR A R 1T 7
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